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Purpose: Financial literacy is a key element in the financial stability of individuals and 7 

societies. This paper discusses the latest research findings on the financial literacy of Poles.  8 

The article provides an overview of recent research results for Poland, while at the same time 9 

being a form of systematization of the collected data.  10 

Design/methodology/approach: The article is based on a critical review of the literature on 11 

the subject, both domestic and foreign, as well as on an analysis of recent reports dedicated to 12 

the study of financial literacy of Poles. Data were obtained from OECD website, the National 13 

Bank of Poland (NBP), the Financial Ombudsman, the Warsaw Institute of Banking (WIB) and 14 

the Warsaw Stock Exchange (WSE) Foundation surveys. 15 

Findings: The analysis of the level of financial literacy shows that, according to the OECD, 16 

62% of the Polish consumer population feels confident in financial matters and is not far behind 17 

the leading countries in the ranking, namely Germany and Ireland, and the EU average.  18 

This result translates into 71.4% of adult Poles having basic knowledge of financial concepts 19 

and numeracy in financial contexts. However, surveys conducted by Polish institutions 20 

interested in analyzing Poles’ financial awareness indicate that, depending on the survey, most 21 

respondents rate their knowledge as moderate or poor or very poor. Self-assessment of 22 

economic knowledge improves with the education and age of respondents. As a society, we are 23 

increasingly turning to online solutions as the main source of our economic knowledge. 24 

Originality/value: The article is devoted to the important issue of the financial literacy of 25 

Poles. The research value of the publication lies in the collective analysis of the results in this 26 

area, thus emphasizing the significance of activities that improve the financial knowledge and 27 

skills of the public. Despite progress in this area in Poland, there is still considerable room for 28 

improvement in financial education, especially as nearly half of Polish society still declares  29 

a moderate level of financial knowledge. The results of the analysis can provide guidance to 30 

other researchers in the field. The publication is therefore addressed to both academics and 31 

financial practitioners. 32 
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1. Introduction  1 

It is recognised that the process of creating financial literacy is based on the skilful 2 

development of its components, which are commonly considered to be knowledge, skills, 3 

attitudes and behaviours (Bartosiak, 2024). Education and financial literacy are two factors that 4 

enable proper management of household finances (Iwanicz-Drozdowska et al., 2011). In recent 5 

years, financial literacy has become a significant factor influencing individuals’ financial 6 

decision-making. As the financial landscape becomes more complex and diverse, the financial 7 

wellbeing of individuals is closely linked to their level of financial knowledge (Samanol, Zani, 8 

2024). The importance of this, both for the financial security of households and from the 9 

perspective of the economy as a whole, can be seen by looking at the causes of the still ongoing 10 

financial crisis. 11 

Financial literacy is one of the key issues in contemporary societies, affecting the 12 

functioning of individuals, households and entire countries. It refers to the ability to understand, 13 

plan and manage personal finances in a way that achieves financial stability and minimises 14 

financial risk. It is worth mention, that it is often identified with financial knowledge, while 15 

financial knowledge can be understood as the theoretical understanding of financial concepts 16 

and instruments, such as interest rates or banking products. Financial literacy, on the other hand, 17 

encompasses not only this body of knowledge but also the ability to practically apply it in 18 

everyday personal finance management - including budgeting, saving, and responsible credit 19 

use. While financial knowledge provides a cognitive foundation, financial literacy translates it 20 

into the ability to make rational financial decisions and shape lasting, sustainable economic 21 

behaviors (Nogueira et al., 2025; Castagno et al., 2025; Świecka et al., 2025). 22 

The increase in financial literacy is particularly relevant in the context of growing economic 23 

challenges associated with a rapidly changing labour market, an ageing population and the 24 

development of new financial technologies (Sherraden et al., 2013). In recent times, there have 25 

been tremendous technological developments that have contributed to changes in many aspects 26 

of life, including the ways in which households manage their finances. The free option for 27 

customers to choose between interest rates on two different bank deposits or savings plans is 28 

now considered an anachronism. The public is offered a wide assortment of complex financial 29 

instruments for saving and borrowing money, with the responsibility and risk associated with 30 

financial decision-making still being placed on the customer rather than on intermediary 31 

institutions. In such realities, it becomes increasingly difficult for individuals to choose the right 32 

financial product for themselves, and becoming a financially literate consumer is the only way 33 

to facilitate the process of managing personal finances. Awareness of the choice of certain 34 

options and the consequences of these choices allows individuals to tailor financial products 35 

appropriate to their needs and positively influences the public’s perception of the investment 36 

process and, consequently, stimulates the country’s economic growth (Zdanowska, 2012).  37 
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In an era of digitalisation and the evolution of artificial intelligence, many people in 1 

developed and developing countries still lack the knowledge, skills and confidence to manage 2 

their money well. The problem of poor financial literacy is often also a problem of social and 3 

financial exclusion, situations leading in many cases to poverty (Potocki, Opolski, 2016).  4 

The effects of lack of or poor financial literacy are felt both at the household level and at the 5 

level of the financial system as a whole (Lusardi, Mitchell, 2014). The 2008 global financial 6 

crisis and rising inflation in 2022-23 revealed a lack of understanding of the financial market 7 

and inexperience of money trading by its participants, so there is a cyclical emphasis on research 8 

in financial literacy and education to develop strategies for action in this area. In the local, 9 

national and international arena, efforts are being made to educate the public in various age 10 

groups on personal finance to help bridge the knowledge gap on how to manage money 11 

effectively. This article is devoted to the issue of financial literacy and aims to present selected 12 

aspects of the level of financial literacy in Poland in comparison with other countries and to 13 

indicate the need to increase access to and quality of financial education in light of the recent 14 

financial crisis.  15 

2. Financial literacy — definitional aspects 16 

The term “financial literacy”, “financial capability” — depending on the research approach, 17 

cultural or social context — is defined differently in both domestic and foreign literature.  18 

In a narrow sense, the term is synonymous with financial knowledge because, in the initial stage 19 

of research on the level of financial awareness, researchers equated this concept with the 20 

consumer’s basic financial knowledge (Szafrańska, 2022; Wierzbicka, 2014).It is also common 21 

for the concept of financial literacy to be defined similarly in some countries, but under different 22 

terms. For example, the phrase “financial literacy” is used in the US, Australia and New 23 

Zealand, while Canada and the UK use the term “financial capability” (Orton, 2007; Zait, 24 

Bertea, 2014).  25 

Most of the academic research that explores the history of the term “financial literacy” dates 26 

back to the 1990s. During this period, the OECD became one of the main centres of analysis in 27 

the area of financial literacy. It noted that the increasing complexity of financial products,  28 

the globalisation of markets and better access to credit were causing societies to face new 29 

challenges. The organisation spearheaded regular seminars, workshops and reports that drew 30 

attention to the need to introduce financial education in schools and public institutions.  31 

The result was a definition according to which financial literacy is “a combination of financial 32 

awareness, knowledge, skills, attitudes and behaviours necessary to make sound financial 33 

decisions and ultimately achieve individual financial well-being” (OECD, 2025; Musah, 34 

Yakubu, Abagna, 2022).  35 
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The Polish literature most often emphasises that financial literacy is a set of skills that enable 1 

individuals to make informed financial decisions that have an impact, often long-term,  2 

on, among other things, managing money, handling expenses, the amount of savings or liability 3 

management (Bartosiak, 2024). In this context, financial literacy is a combination of financial 4 

knowledge and consumer behaviour and attitudes, which directly leads to the source of their 5 

formation at the stage of the so-called financial education (Kuchciak, 2014; Husiatyńska, 2018). 6 

Walczak emphasises that education, including financial education, influences the 7 

rationalisation of an individual’s decisions (Walczak, 2019; also Suska, 2023). It enables 8 

optimal financial decisions that shape financial security in the perspective of the entire life 9 

cycle. It is particularly important for young adults because of the long-term effects of their 10 

financial decisions, which significantly shape their current and future financial well-being 11 

(Lejman-Gąska, Ogórek, 2019; Szafrańska, 2020; also: de Bassa Scheresberg, 2013; Lusardi, 12 

Mitchell, 2023).  13 

In the foreign literature, financial literacy is explored not only by economists, but also by 14 

psychologists, sociologists and educators. Lusardi and Mitchell define financial literacy as 15 

“people’s knowledge of and ability to use fundamental financial concepts in their economic 16 

decision-making” (Lusardi, Mitchell, 2023). In contrast, Mason and Wilson define it as  17 

“an individual’s ability to obtain, understand and evaluate the relevant information necessary 18 

to make decisions with an awareness of the likely financial consequences” (Mason, Wilson, 19 

2000). 20 

Financial literacy is key to influencing financial decisions, particularly in today’s complex 21 

financial market where individuals are constantly confronted with a diverse range of financial 22 

goods, complex investment opportunities and ever-changing economic situations.  23 

The importance of making informed and wise financial decisions, including budgeting, saving, 24 

investing and retirement planning, cannot be overstated. This is generating a growing interest 25 

in financial literacy and its impact on financial decisions. More and more researchers are 26 

investigating different aspects of financial literacy and how it affects the financial well-being 27 

of individuals and society, thus paving the way for a continuous improvement of knowledge in 28 

this area (Samanol, Zani, 2024; Erden, 2024; Lusardi, Messi, 2023; Włodarska-Zoła, 2018). 29 

3. An examination of the level of financial literacy of Poles according to 30 

foreign and domestic studies 31 

3.1. Research methodology 32 

The financial literacy of the population is crucial for the stability of the economy and the 33 

socio-economic development of the country. In Poland, as in many other countries, the level of 34 

this literacy still varies, and understanding the principles of managing personal finances is  35 
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an important element that makes it possible to take better economic decisions both at the level 1 

of the individual and the economy as a whole. 2 

This paper discusses the latest research findings on the financial literacy of Poles.  3 

The objective of the investigation is to provide an overview of recent research results for Poland 4 

and to determine the level of financial literacy and its components between Polish citizens.  5 

The first step of the research is to compare results for Poland in the area of financial literacy 6 

with scores of OECD member countries. The second is to analyze data obtained in latest surveys 7 

conducted by institutions originally connected with personal finance management in Poland, 8 

reflecting the components of financial literacy, self-assessment of financial knowledge of 9 

respondents and the correlations between some important factors influencing the financial 10 

literacy, such as age or the level of education. Data were obtained from OECD website,  11 

the National Bank of Poland (NBP), the Financial Ombudsman, the Warsaw Institute of 12 

Banking (WIB) and the Warsaw Stock Exchange (WSE) Foundation surveys.  13 

The research presented in this article is based on secondary source analysis, which allows 14 

for the use of existing empirical data and academic studies to capture the broader context of the 15 

phenomenon. Although this methodology does not involve the direct collection of new data,  16 

it does enable the compilation and comparison of results obtained from various studies.  17 

This allows for not only identifying trends and research gaps, but also drawing valuable 18 

conclusions regarding the level of financial literacy in Poland. Consequently, analysis based on 19 

secondary sources provides a significant cognitive contribution, allowing for a better 20 

understanding of the issue under study and identifying directions for further educational 21 

activities. 22 

3.2. Data, results and discussion 23 

A survey on financial literacy, financial knowledge and financial behaviour commissioned 24 

by the OECD (OECD, 2023) shows Poland as a country with a moderate level of financial 25 

literacy. Figure 1 shows the average financial literacy scores for OECD member countries that 26 

are also members of the European Union (22 countries). In addition, the last three columns of 27 

the chart contain the scores for the 40 participating countries and economies, averaged 28 

according to various criteria. The overall financial literacy score is a constructed measure which 29 

is a summation of scores on questions that measure financial knowledge (35), financial 30 

behaviours (45), and financial attitudes (20). Figure 1 presents the results as the shares in all 31 

four dimensions: knowledge, behaviour, attitudes and total financial literacy. The overall 32 

financial literacy scores range from 0 to 100% (the maximum). Higher scores reflect higher 33 

levels of financial literacy. As the questions reflect basic aspects of financial knowledge, 34 

behaviours, and attitudes, it can be considered that respondents who score 100% of points have 35 

a basic understanding of financial concepts and apply prudent principles in their personal 36 

finances and in their dealings with the financial sector. 37 
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According to the analysis of Figure 1, 62% of the Polish consumer population feels 1 

confident in financial matters and is only slightly behind the leading countries in the ranking, 2 

i.e. Germany and Ireland (76% and 70% of financially literate respondents, respectively) and 3 

does not differ from the EU average (for 22 member states). This result translates into 71.4% 4 

of adult Poles having basic knowledge of financial concepts and numeracy in financial contexts. 5 

This knowledge allows Poles to manage their financial affairs, compare financial products and 6 

services to make appropriate and informed financial decisions, and respond to events that may 7 

affect their financial well-being.  8 

Financial behaviours are the second component of financial awareness. They affect adult 9 

citizens’ financial situation and well-being in both the short and long term. Certain behaviours, 10 

such as postponing bill payments, failing to plan future spending or choosing financial products 11 

without obtaining insight, can negatively affect an individual’s financial situation and well-12 

being. In the surveyed area, only 60% of Polish adults engage in financially capable behaviour. 13 

 14 

Legend: 135 = 100% 245 = 100% 320 = 100% 4100 = 100% - the maximum 15 

Figure 1. Average financial literacy scores between OECD member countries. 16 

Source: own elaboration on the basis of (OECD, 2023) data. 17 

The third component of financial literacy concerns financial attitudes. The OECD definition 18 

of financial awareness mentioned earlier assumes that even if a person has the knowledge and 19 

skills to act in a certain way, their attitudes towards money can also influence their decisions 20 

and behaviour. As the chart analysis shows, only one in two Poles has a long-term planning 21 

attitude towards their finances, and 50% of respondents live day to day. This is one of the lowest 22 

results among the countries surveyed. 23 
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The level of financial literacy in Poland and around the world varies depending on age, level 1 

of education, income and access to financial education. Surveys conducted by Polish 2 

institutions show that financial literacy in Poland is still at a relatively low level, although 3 

progress has been noticeable in this area in recent years. Today’s economic challenges, such as 4 

inflation, fluctuating interest rates, growing household indebtedness, as well as market 5 

uncertainty, confirm the need to improve citizens’ economic knowledge. In this context, 6 

surveys conducted by the National Bank of Poland (NBP) and the Financial Ombudsman are  7 

a valuable source of knowledge on the state of financial literacy among Poles, as well as indicate 8 

areas where there is a need for further development. 9 

 10 

Figure 2. Poles’ self-assessment of financial knowledge according to NBP and Financial Ombudsman 11 
and Deputies survey. 12 

Source: own elaboration on the basis of (NBP, 2020; Financial Ombudsman, 2023) data. 13 

According to the latest report prepared by the NBP in 2020 (NBP, 2020), Figure 2 provides 14 

details of an objective assessment of the state of citizens’ economic knowledge. The report, 15 

which aimed to identify the gap in Poles’ economic literacy (research sample n = 2001 people), 16 

shows various aspects related to their ability to understand basic economic phenomena, as well 17 
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as how this knowledge varies depending on a number of factors, such as age, education and 1 

place of residence. The data presented in the chart shows that Poles do not have a high level of 2 

economic knowledge. Although the survey results indicate that only 8% of respondents rated 3 

their level of knowledge as high, in fact the largest group of respondents are those with  4 

a moderate (45%) and low or very low (44%) level of self-assessed financial knowledge.  5 

One of the main findings of the report is also the noticeable correlation between the level of 6 

economic knowledge and the education of respondents. Those with higher education have  7 

a significantly better understanding of economic issues, which is not surprising. Among those 8 

with higher education, the percentage of those with higher financial awareness is significantly 9 

higher than among those with primary or secondary education. In contrast, those with primary 10 

and vocational education have low or very low levels of economic knowledge (73% and 62%, 11 

respectively). This means that formal education has an immense impact on understanding 12 

economic issues.  13 

Age is another factor that significantly affects the level of economic knowledge of Poles. 14 

The report shows that those aged 25-54 have a higher level of knowledge than younger people, 15 

under 24, and older people. Younger people, especially in the under-24 group, show a much 16 

lower level of economic knowledge, which may be related to a lack of life and work experience. 17 

For older people, on the other hand, the lower level of economic knowledge may be due to  18 

a lack of access to up-to-date sources of information and less engagement with financial issues 19 

related to preparing for retirement or investing. 20 

A similar survey was conducted three years later in July 2023 by the Financial Ombudsman 21 

on a population of Poles aged 18-75, with a smaller sample of 1038 people (Financial 22 

Ombudsman, 2023), and the results of this survey are more optimistic. Its findings are 23 

contrasted with the results of the NBP survey in Figure 2. More than half of the respondents 24 

(55%) rated their level of knowledge of financial issues as moderate, and having a high and 25 

very high level of knowledge of economic issues was declared by 14% of the respondents. 26 

Almost one third of the respondents assessed their level of knowledge as low or very low. 27 

Almost every fifth male respondent assessed his knowledge as high or very high (17%), which 28 

was a higher percentage than for women (12%). Slightly more women (57%) than men (54%) 29 

declared that their level of knowledge was moderate. Similarly, a higher proportion of women 30 

(31%) than men (29%) had little or very little knowledge of economic issues.  31 

Declarations about one’s knowledge varied according to the age of the respondent.  32 

Those aged 25-44 (20%) are almost three times more likely to rate their level of knowledge as 33 

high or very high than those over 65 (7%). Regardless of the respondent’s age, more than half 34 

of the respondents assess their level of knowledge as moderate, with this assessment most often 35 

being declared by those aged 45-64 (60%) and least often by senior respondents (51%).  36 

The self-assessment of one’s knowledge of finance is correlated with one’s education, 37 

which has already been confirmed by a survey conducted by the NBP. Respondents with higher 38 

education are almost 7 times more likely to assess their level of financial knowledge as high or 39 
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very high (27%) than people with vocational education (4%). The highest percentage of people 1 

assessing their economic knowledge level as moderate is found among those with higher 2 

education (60%), and the lowest among those with primary and vocational education  3 

(47% each).  4 

Almost one in five respondents from cities with more than 500 thousand residents assess 5 

their level of knowledge as high or very high (19%), compared to 13% of such declarations by 6 

rural residents. The highest proportion of respondents with knowledge of economic issues is 7 

found in cities with a population of between 200 and 500 thousand and the lowest in cities with 8 

a population of between 100 and 200 thousand. Almost twice as many respondents from cities 9 

with 100 to 200 thousand residents assess their level of knowledge as low or very low (36%) 10 

than in cities with 200-500 thousand residents (19%).  11 

Another report on the self-assessment of Poles’ economic knowledge and the sources from 12 

which they obtain information on finance and economics is the annual survey commissioned 13 

by the Warsaw Institute of Banking (WIB) and the Warsaw Stock Exchange (WSE) Foundation, 14 

entitled “Poziom wiedzy finansowej Polaków 2024” (“Level of financial knowledge of Poles 15 

2024”) (Warsaw Institute of Banking, WSE Foundation, 2024). The latest survey was 16 

conducted between 14 and 23 February 2024 using the CATI method on a nationwide sample 17 

of adult Poles, n = 1000. 18 

Respondents rated their financial knowledge on a scale from 1 to 5. Figure 3 shows  19 

a summary of financial self-assessment over the past five years. In 2024, the average score was 20 

2.85, meaning that Poles have a rather average self-assessment in this area. A significant 21 

proportion of respondents — 36% — assess their knowledge as “very poor” or “rather poor”, 22 

while 38% consider it “rather good” or “very good”.  23 

 24 

Figure 3. Self-assessment of personal economic knowledge according to Warsaw Institute of Banking 25 
and Warsaw Stock Exchange Foundation survey. 26 

Source: own elaboration on the basis of (Warsaw Institute of Banking, Warsaw Stock Exchange 27 
Foundation, 2024) data. 28 
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As in the studies discussed above, the factors differentiating self-assessment were: 1 

a) age: the youngest and oldest respondents rate themselves lowest, 2 

b) education: those with higher education have a higher self-assessment of economic 3 

knowledge than those with primary or vocational education, 4 

c) gender: no significant differences were found in the level of self-assessment between 5 

women and men. 6 

Compared to previous years, some stability in ratings is apparent, although the proportion 7 

of respondents rating their level of knowledge as high and rather high (38%) has increased in 8 

2024 compared to 2023 (35%). 9 

The survey is supplemented by an analysis of economic knowledge. The results for the years 10 

2022–2024 are presented in Table 1. Analysing the final research year 2024, it should be noted 11 

that Poles most often obtain information about finance and economics from online financial 12 

blogs and portals (59%). This is by far the most popular source, and its importance is growing 13 

especially among younger people. Other important sources of knowledge include the media 14 

(36%), banks and financial institutions (34%; more popular among the elderly) or videos and 15 

podcasts (23%; this percentage is relatively low, but indicates a growing interest in this form of 16 

education). Poles are least likely to use specialist knowledge from books (10% of responses). 17 

Table 1.  18 
Sources of knowledge about finance and economics (multiple choices) 19 

 Internet Media Banks/other 

financial 

sector 

institutions 

Public 

institutions 

Other people  School or 

university 

Specialist 

books 

Hard to 

say Blogs, 

internet 

portals 

Podcasts, 

video 

materials 

Experts Family, 

friends 

2024 59% 23% 36% 34% 22% 17% 15% 16% 10% 0% 

2023 45% 16% 43% 39% 32% 15% 14% 14% 7% 1% 

2022 55% 19% 44% 41% 24% 22% 24% 10% 2% 

Source: own elaboration on the basis of (Warsaw Institute of Banking, Warsaw Stock Exchange 20 
Foundation, 2024) data. 21 

Analysing the changes between 2022 and 2024, one can see a decline in the importance of 22 

traditional media — only a few years ago, newspapers and television were a more frequent 23 

source of information, but now online educational content clearly dominates. A similar trend is 24 

evident in the importance of banks and other financial institutions, as well as public institutions, 25 

suggesting that Poles still trust these entities as providers of reliable information, but are moving 26 

away towards specialised knowledge from online material accessed directly and without 27 

leaving home. 28 

In summary, Poles are increasingly using the internet as a source of financial education, 29 

with economic blogs and portals dominating. Formal education and specialised books play  30 

a relatively less significant role in imparting economic knowledge. These data suggest that there 31 

is considerable room for improvement in financial education, especially among those who are 32 

least confident in their skills. The effectiveness of different methods of imparting knowledge is 33 
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also worth noting — perhaps a greater emphasis on interactive online materials and education 1 

in schools could raise the level of financial literacy among the public. 2 

4. Conclusion 3 

Financial literacy is an essential element of the financial stability of individuals and 4 

economies, and its importance in an era of dynamic economic transformation, digitalization, 5 

development of new financial technologies is constantly growing. Conducted analysis indicate 6 

that the level of financial awareness of Poles remains varied, although gradual progress is 7 

visible. International and national research findings demonstrate that Poles achieve results close 8 

to the EU average, but significant gaps remain, particularly in terms of long-term financial 9 

planning and practical financial behaviors. 10 

Factors that differentiate financial knowledge and skills include age, education, and place 11 

of residence, confirming the importance of formal education and access to modern information 12 

sources. Observed changes in preferences for knowledge sources – the dominance of the 13 

internet over traditional media – indicate the need to adapt financial education tools to the 14 

expectations and lifestyles of society, especially younger generations. 15 

The conclusions from the analysis confirm the need to intensify educational efforts, both at 16 

the systemic and individual levels. Developing citizens’ financial awareness not only improves 17 

individual well-being but also strengthens macroeconomic stability and the country’s resilience 18 

to economic crises. Therefore, increasing the quality and accessibility of financial education 19 

should be a public policy priority, especially in light of growing complexity of the financial 20 

services market. At the same time, the obtained results may constitute a starting point for further 21 

monitoring of changes in the level of financial awareness and for in-depth research aimed at 22 

developing more effective educational strategies that respond to the challenges of the modern 23 

financial market. 24 

References 25 

1. Bartosiak, J. (2024). Świadomość finansowa młodych Polaków. Ekonomia 26 

Międzynarodowa, No. 45, pp. 22-46, doi: 10.18778/2082-4440.45.02 27 

2. Birkenmaier, J., Sherraden, M., Curley, J. (Eds.) (2013). Financial Capability and Asset 28 

Development. New York: Oxford University Press. 29 



348 Z. Ostraszewska 

3. Castagno, E., Caretta, A., Giacomel, E., Rossi, M. (2025). The importance of pension and 1 

financial knowledge for pension plan participation in Italy. Journal of Pension Economics 2 

& Finance, 24(3), pp. 1-31, doi: 10.1017/S1474747224000143 3 

4. de Bassa Scheresberg, C. (2013). Financial Literacy and Financial Behavior among Young 4 

Adults: Evidence and Implications: Evidence and Implications. Digital Commons, 5 

Advancing Education in Quantitative Literacy, No. 6, Iss. 2, Art. 5, doi: 10.5038/1936-6 

4660.6.2.5 7 

5. Düzakın, H., Yılmaz, S. (2021). The Determinants of The Level of Financial Literacy  8 

in Turkey. Copernican Journal of Finance & Accounting, 10(1), pp. 9-30, doi: 9 

10.12775/CJFA.2021.001 10 

6. Husiatyńska, R. (2018). Wpływ edukacji finansowej na świadomość podejmowanych 11 

decyzji finansowych przez społeczeństwo. Europa Regionum, 1, Vol. XXXIV, pp. 41-51, 12 

doi: 10.18276/er.2018.34-04 13 

7. Iwanicz-Drozdowska, M. (Ed.) (2011). Edukacja i świadomość finansowa. Doświadczenia 14 

i perspektywy. Warszawa: Oficyna Wydawnicza Szkoły Głównej Handlowej, p. 310. 15 

8. Kuchciak, I. (2014). Financial awareness of people aged 50 + and using of banking 16 

products. Annales Universitatis Mariae Curie-Skłodowska, sectio H – Oeconomia, Vol. 48, 17 

No. 4, pp. 83-92, doi:10.17951/h.2014.48.4.83 18 

9. Lejman-Gąska, A., Ogórek, M. (2019). Świadomość finansowa młodych dorosłych  19 

w Polsce jako wrażliwej grupy demograficznej. Journal of Insurance, Financial Markets 20 

and Consumer Protection, No. 33, Vol. 3, pp. 11-32, doi: 10.32078/JOIN.33.02 21 

10. Lusardi, A., Messy, F.-A. (2023). The importance of financial literacy and its impact on 22 

financial wellbeing. Journal of Financial Literacy and Wellbeing, 1(1), pp. 1-11, 23 

doi:10.1017/flw.2023.8 24 

11. Lusardi, A., Mitchell, O. (2023). The Importance of Financial Literacy: Opening a New 25 

Field. Journal of Economic Perspectives, 37(4), pp. 137-54, doi: 10.1257/jep.37.4.137 26 

12. Lusardi, A., Mitchell, O.S. (2014). The Economic Importance of Financial Literacy: Theory 27 

and Evidence. Journal of Economic Literature, 52(1), pp. 5-44, doi: 10.1257/jel.52.1.5 28 

13. Mason, C.L.J., Wilson, R.M.S. (2000). Conceptualising fi-financial literacy. Research 29 

Series 7. Loughborough: Business School, Loughborough University. 30 

14. Musah, A., Yakubu, I.N., Abagna, M.A. (2022). Financial Literacy: a Peep into the 31 

Literature and Note for Policy. Advances in Business Research International Journal,  32 

Vol. 8, No. 2, pp. 75-84. Retrieved from: https://journal.uitm.edu.my/ojs/index.php/ 33 

Abrij/article/view/4309 34 

15. NBP/National Bank of Poland (2020). Prezentacja wyników „Badania świadomości  35 

i wiedzy ekonomicznej Polaków”. Retrieved from: https://nbp.pl/wp-content/uploads/ 36 

2022/09/wiedza-ekonomiczna-polakow.pdf 37 



The level of financial literacy of poles… 349 

16. Nogueira, M.C., Almeida, L., Tavares, F.O. (2025). Financial Literacy, Financial 1 

Knowledge, and Financial Behaviors in OECD Countries. Journal of Risk and Financial 2 

Management, 18(3), pp. 167-182, doi: 10.3390/jrfm18030167 3 

17. OECD (2023). OECD/INFE 2023 International Survey of Adult Financial Literacy, OECD 4 

Business and Finance Policy Papers, No. 39. Paris: OECD Publishing, doi: 5 

10.1787/56003a32-en. 6 

18. Orton, L. (2007). Financial Literacy: Lessons from International Experience. Ottawa, 7 

Ontario: Canadian Policy Research Networks. 8 

19. Potocki, T., Opolski, K. (2016), Metody podnoszenia świadomości finansowej wśród osób 9 

zagrożonych wykluczeniem społecznym. Studia Prawno-Ekonomiczne, Vol. 98, pp. 255-10 

274. 11 

20. Rzecznik Finansowy/ Financial Ombudsman (2023). Świadomość finansowa Polaków. 12 

Analiza sytuacji oraz raport z badań 2023. Retrieved from: https://rf.gov.pl/wp-13 

content/uploads/2024/04/Raport_RF-Swiadomosc_finansowa_Polakow.pdf 14 

21. Suska, M. (2023). Edukacja finansowa w Polsce na tle rozwiązań europejskich. Studia  15 

i Prace Kolegium Zarządzania i Finansów, Zeszyt Naukowy 192, pp. 47-66, doi: 16 

10.33119/SIP.2023.192.3 17 

22. Szafrańska, M. (2020). Factors Determining the Level of Financial Literacy of Academic 18 

Youth. Polityki Europejskie, Finanse i Marketing, Vol. 24, No. 73, pp. 232-243, doi: 19 

10.22630/PEFIM.2020.24.73.40 20 

23. Szafrańska, M. (2022), Świadomość finansowa młodych konsumentów. Istota – 21 

determinanty – pomiar. Kraków: Tyniec Wydawnictwo Benedyktynów. 22 

24. Świecka, B., Kowalczyk-Rólczyńska, P., Pieńkowska-Kamieniecka, S., Śledziowski, J., 23 

Terefenko, P. (2025). The influence of factors in consumer sustainable auto-enrolment 24 

pensions. Sustainability, 17(3), pp. 1340-1362, doi: 10.3390/su17031340 25 

25. Walczak, D. (2019). Edukacja i świadomość finansowa jako podstawa zapobiegania 26 

nieprawidłowościom na rynku finansowym. In: A. Jurkowska-Zeidler, J. Monkiewicz 27 

(Eds.), Raport Nieprawidłowości na Rynku Finansowym a Ochrona Konsumenta (pp. 157-28 

169). Doradczy Komitet Naukowy przy Rzeczniku Finansowym, Warszawa: Rzecznik 29 

Finansowy. 30 

26. Warszawski Instytut Bankowości, Fundacja GPW [Warsaw Institute of Banking, Warsaw 31 

Stock Exchange Foundation] (2024). Poziom wiedzy finansowej Polaków 2024. Retrieved 32 

from: https://zbp.pl/Aktualnosci/Wydarzenia/Poziom-wiedzy-finansowej-Polakow-2024 33 

27. Wierzbicka, K. (2014). Świadomość inwestorów indywidualnych jako determinanta 34 

rozwoju rynku finansowego w Polsce. In: R. Ciborowski, R. Dziemianowicz, A. Kargol-35 

Wasiluk, M. Zalesko (Eds.), Gospodarka - społeczeństwo - finanse w Europie Środkowo-36 

Wschodniej w latach 1989-2014 (pp. 272-283). Białystok: Wydawnictwo Uniwersytetu  37 

w Białymstoku. Retrieved from: http://hdl.handle.net/11320/16312 38 



350 Z. Ostraszewska 

28. Włodarska-Zoła, L. (2018). Edukacja finansowa w kontekście zarządzania finansami 1 

osobistymi. Edukacja – Technika – Informatyka, No. 3/25, pp. 184-191, doi: 2 

10.15584/eti.2018.3.26 3 

29. Zait, A., Bertea, P.E. (2014). Financial Literacy - Conceptual Definition and Proposed 4 

Approach for a Measurement Instrument. The Journal of Accounting and Management,  5 

Vol. 4, No. 3, pp. 37-42. Retrieved from: http://journals.univ-danubius.ro/index.php/jam/ 6 

article/view/2712 7 

30. Zdanowska, M. (2012). Świadomość finansowa w Polsce. Współczesne Problemy 8 

Ekonomiczne. Zeszyty Naukowe Uniwersytetu Szczecińskiego, Vol. 5, No. 767, pp. 213-225. 9 

Retrieved from: https://www.researchgate.net/publication/312938314_Swiadomosc_ 10 

finansowa_w_Polsce#fullTextFileContent 11 


