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Purpose: This article focuses on the internal aspect of corporate social responsibility.
This article helps fill this gap by examining how participation in CSR affects the life satisfaction
of employees of a city housing manager.

Design/methodology/approach: In addition to a literature analysis, this study used the results
of a survey of 126 employees - internal stakeholders of a municipal housing manager.
The Yule coefficient was used to analyze the relationship between the variables included in the
survey and their statistical significance was tested.

Findings: The results of the study indicated that internal CSR activities carried out by a city
housing manager have a significant impact on the life satisfaction of its employees.
Originality/value: The considerations carried out in the study filled the assumed research gap,
identifying the expectations of employees, indicating the relationships that arose between CSR
activities and job position, setting measures of the implementation of CSR activities towards
the employees of a city housing manager.
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1. Introduction

In an era characterized by increased social awareness, the integration of corporate social
responsibility into business practices has become a defining factor for companies navigating
the complex landscape of today's marketplace. Beyond philanthropy, social responsibility has
evolved into a strategic imperative, influencing the way companies engage with stakeholders,
address social challenges and contribute to sustainable development. This fact is confirmed by
Loor-Zambrano et al. (2022) stating that CSR has evolved in a complex and modern business
environment from a link with activities related to philanthropy to being recognized as an
innovative management paradigm in organizations, generating profits not only for the company,
but also for society.
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From the perspective of management theory, CSR has emerged as a philosophy and strategy
that influences both the internal attitudes of employees, managers and external stakeholders
(Lee et al., 2013). The company's employees play a key role in implementing CSR activities.
They are increasingly recognized as important ambassadors of the company, promoting positive
values, ideas and experiences related to the company. Additionally, their commitment, loyalty
and skills affect the brand image, customer satisfaction and the competitiveness of the
organization (Lee, Tao, 2020). Moreover, they contribute to increasing the company's
efficiency while improving the well-being and motivation of employees. In such a context,
the main challenge for managers is to increase employees' closeness to CSR initiatives, moving
them from unawareness to active involvement (Supanti, Butcher, 2019).

This article helps fill this gap by examining how CSR participation affects the life
satisfaction of employees of an urban housing manager.

To fill this gap, in this study it will be important to (1) identify employees' expectations
towards the municipal housing manager (2) determine the relationship between employees'
perception of CSR and the implementation of the activities of the municipal housing manager
(3) examine (any) impact of the CSR activities of the municipal housing manager on employee
life satisfaction and (4) setting metrics for the implementation of CSR activities towards the
employees of the municipal housing manager.

The results of this study make several contributions to the existing literature. First, there has
been a lack of CSR research focusing on urban housing managers' employees in the context of
CSR research. Secondly, there is a lack of detailed research relating to the implementation of
the activities of urban housing managers in the context of achieving social and ecological goals.
Finally, it is important to determine the impact of socially responsible activities on life
satisfaction.

2. Literature review and conceptual framework

In the dynamic landscape of modern business, corporate social responsibility is a signpost
guiding enterprises towards maintaining fair competition, compliance with ethical practices,
social involvement, principles of sustainable development, reducing pollution and actions to
protect the natural environment (Thompson et al., 2020; Wolniak et al., 2023; Hernandez,
Gomez, 2023). It is assumed that CSR is a multidimensional and multi-aspect concept
(including: Lis, 2012; Costa, Menichini, 2013; Idowu et al., 2016; Kolk, 2016; ElI Akremi et al.,
2018) and the introduction and development of CSR activities it involves taking a long-term
perspective, integrating social and environmental values with business goals and dialogue with
stakeholders. Following Banerjee, Wathieu (2017), it should be stated that the implementation
of selected actions is the basis for balancing economic goals with social and ecological goals.
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An enterprise that wants to implement CSR must know for what or for whom it wants to
take full responsibility. Therefore, the concept of stakeholders appears, thanks to which it is
possible to define entities in various relationships with the enterprise (Kalinowska, 2012).
It can be said that stakeholder theory has become one of the most important achievements in
the field of business ethics (Wicks, Gilbert, Freeman, 1994).

In management theory, there are two approaches to the definition of stakeholders (Wiacek,
Ligeikiené, 2020). The first, traditional approach assumes that "owners" have a dominant and
direct influence on the functioning of the entity (Downar, Niedzielski, 2006). The second one
assumes a broader view of stakeholder issues. It assumes that these are "entities (individuals,
communities, institutions, organizations, offices) that can influence the company and on which
the company has influence™ (Freeman, Moutchnik, 2013). Nnadi, Mutyaba (2023) believe that
stakeholder theory explains how organizations actually take into account the interests of
stakeholders in their activities.

Identification of stakeholders and their in-depth analysis are fundamental elements of
building a CSR strategy, and therefore a business strategy. As a result of ongoing changes and
a modern approach to management, stakeholders are increasingly involved in the management
processes of enterprises, they are involved in the functioning of the enterprise at every stage of
its activity, and managers increasingly take into account their expectations in the management
process (Ciepiela, 2014). Nawrocki and Szwajca (2021) state that an important incentive to use
CSR is the need to respond to social expectations and pressure from stakeholders, not only to
gain their favor and support, but above all to obtain a kind of social consent (legitimization) of
one's activities.

The key stakeholder of every enterprise is its employees (Polonsky, 2015; Khuong et al.,
2021). Employees are the group responsible for implementing strategies to increase the value
of the company. On the other hand, they reflect the moral development of the company and can
contribute to building a sustainable competitive advantage (Stawicka, 2010). For this reason,
the priority of every company should be to build proper relations with employees, both on the
basis of constitutional values and in the sense of the postulates resulting from the CSR concept
(Bernat, 2010). Scheidler, Edinger-Schons, Spanjol (2019) or Pham et al. (2023) believe that
imparting responsible practices in the work environment contributes to strengthening positive
attitudes and behaviors at work. Farooq, Rupp, Faroogq (2017) believe that through the
implementation of CSR activities, employees identify with their organization. EI Acremi et al.
(2018) noticed that employees are emotionally involved in the activities of their organization
and Yadav, Dash, Chakraborty, Kumar (2018) believe that employees' perception of CSR
makes them more valuable and increases their self-confidence. Hericher, Bridoux, Raineri
(2023) noted that CSR activities can trigger positive moral reactions in employees. Positive
aspects of the impact of CSR activities on employees can also be noticed in the research of
May, Chang, Shao (2015); Roeck, EI Akremi, Swaen (2016); Golob, Podnar (2021) or Li, Chen
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(2023). The results of these studies indicate that the perception of social responsibility activities
play an important role in the lives of employees, both at work and outside of it.

Based on previous research, the following hypotheses were formulated in terms of the urban
housing manager:

H1: CSR activities towards employees have a positive impact on employee life satisfaction.

H2: implementing socially responsible activities strengthens the attitudes of its employees.

3. Research methodology, research subject and research sample

The study used a structured survey questionnaire relating to the study of the CSR activities
of the municipal housing manager among its stakeholders. The prepared survey questionnaire
was addressed to 500 first-level stakeholders of the municipal housing manager ZGM TBS in
Czestochowa. This group included: employees, tenants, occupants, owner-occupiers and
entrepreneurs.

Due to the purpose of the study, only those questionnaires that were completed by internal
stakeholders, i.e. employees, were accepted for analysis. Thus, 126 employees of ZGM TBS in
Czestochowa took part in the study, of which 52.4% of the group were women (66 people) and
47.6% of the group were men (60 people). The dominant group were respondents aged
46-60 - 45.2%, followed by those aged 26-45 - 41.3% of the surveyed population.
The remaining respondents were people over 61 years of age - 12.7% and under 25 years of age
- 0.8%. Taking into account the level of education, it can be noted that the dominant group are
people with higher education - 65.1% of respondents, followed by secondary or post-secondary
education - 27.8% of respondents, and junior high school or vocational education - 7.1% of
respondents. The study included mainly people holding office positions - 74.6%, followed by
people holding managerial positions - 25.4% of the surveyed population.

It should be mentioned that the city housing manager does not strive to maximize value in
the form of profit, but to meet the housing needs of society (residents of the city of
Czestochowa), while taking into account care for the natural environment in its activities
(Olejniczak-Szuster, Dziadkiewicz 2022). As rightly stated by Kabus, Dziadkiewicz (2022),
the activities of the city housing manager are closely related to CSR activities. This is because
the main goal of ZGM TBS is comprehensive and responsible management of municipal assets
in Czgstochowa. In practice, these are activities aimed at meeting the current and future housing
needs of tenants, property owners, and the local community (Strategy...).

Referring to the study by Bak, Zioto, Cheba, Spoz (2022), Olejniczak Szuster (2021),
the Yule coefficient was used to analyze the relationship between the variables covered by the
study and their statistical significance was tested.
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4. Results and discussions

Although employees are the main stakeholder of modern enterprises, their CSR
expectations are largely ignored in the literature. Instead, the literature focuses on more general
issues of the role of workplace ethics and practices in building employee trust, as well as the
positive impact of CSR on employee performance (Stoian, Zaharia, 2012). However,
as CSR has developed, it has been noticed that the level of employees’ CSR requirements is
internally dependent on both employees' CSR expectations and the company's CSR
performance (Rosati et al., 2018). In order to achieve the aim of the study, first of all,
the expectations of employees towards the city housing manager were determined, and on the
other hand, it was also indicated what expectations the city housing manager had towards
employees. The results of the analyzes undertaken are presented in Figure 1.

City housing manager

ZGM TBS
favorable employment conditions, in Czestochowa
transparent rules of cooperation,
opportunity to improve A
qualifications, VALUES professionalism in action,
safety at work, dialogue with interested parties,
respecting employee rights, motivation,
positive, organizational climate Respect loyalty,
concern for social values, Trust reliability,
the ability to influence the Empathy volunteering,
Company's activities, fulfilling obligations,
possibility of socially responsible Engagem_ent engggemgnt,
activities, The pursuit of openness,
trust, perfection teamwork
maintaining a balance between work v
and family life

Main internal stakeholders:
employees

Figure 1. Employees - stakeholders of the city housing manager and their expectations.

Source: own study based on Strategy Corporate Social Responsibility ZGM TBS Czestochowa.
Determining employees' expectations towards the city housing manager, as well as

analyzing CSR activities, allowed for the selection of model directions that were socially

responsible towards employees (Figure 2), which were statistically tested in the course of

further research (Table 1).
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scomfortable and safe working
conditions

* health promotion and stress reduction
» work life balance

* ethics in relations with employees
sstaff development

» employee development

* talent management

* dialogue with employees

» employee volunteering

Strategic goal of the city housing
manager
CREATING A WORKPLACE
DESIRED BY EMPLOYEES

—

City housing manager
ZGM TBS
in Czestochowa
Y

Figure 2. Model directions of CSR activities of a city housing manager towards employees.
Source: own study based on Strategy Corporate Social Responsibility ZGM TBS Czestochowa.

By examining the significance of the city housing manager's CSR activities towards
employees, it was checked whether there is a correlation between the position taken by
employees and model CSR directions.

Table 1.

Values of the coefficients ¢, y* between the opinion on CSR activities and the position held
Directions of CSR activities towards employees 0 Me?;ure 0

comfortable and safe working conditions 0,089 6,624 0,010

health promotion and stress reduction 0,254 3,813 0,000

work life balance - 0,182 27,492 0,000

ethics in relations with employees - 0,021 0,243 0,622

employee development 0,208 24,047 0,000

talent management 0,029 0,680 0,409

dialogue with employees 0,209 24,045 0,000

employee volunteering 0,011 0,092 0,762

Source: own study.

Based on the results of the conducted research (Table 1), a relationship was found in four
cases. Taking into account the selected variable, i.e. the position held, significant relationships
are observed in the case of ensuring comfortable and safe working conditions (¢ = 0.189;
p < 0.010). On this basis, it can be concluded that regular employees more often indicated the
importance of this CSR activity than those in managerial positions. For regular employees,
the promotion and reduction of stress (¢ = 0.254; p < 0.001) as well as the possibility of
development (¢ = 0.208; p < 0.001) are also of great importance. During the study, it was found
that a statistically significant relationship also occurs in the case of activities affecting work-
life balance (¢ =-0.484; p <0.001). People in managerial positions were significantly less likely
to indicate that they expected this balance to be maintained, which fits into the concept of work
life balance.

Referring to the previous considerations, including the research by Sypniewska (2017),
it can be stated that shaping appropriate relationships and building a lasting relationship
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between an employee and a city housing manager should be based on mutual trust and
strengthening by the management of the employee's sense of role, status and identification,
appreciation, appropriate motivation, creating a sense of satisfaction and economic
interdependence. By achieving the above, employees' subjective feeling of job satisfaction
changes, which in turn translates into their life satisfaction (Krok, 2016). Please remember that
life content is often defined as well-being, happiness, life satisfaction or quality of life.
These different terms refer to the subjective feeling of overall happiness and satisfaction with
life as a whole. Well-being covers various aspects of life, such as health, social relationships,
personal development, sense of purpose and material well-being. The expression life
satisfaction is used to describe a person's overall positive feelings and satisfaction with aspects
of their life (Zalewska, 2002). CSR has the ability to strengthen employee attitudes by
increasing commitment, loyalty, job satisfaction, sense of community and increasing brand
prestige. Organizations that engage employees in CSR activities often reap benefits in both
efficiency and long-term sustainability and success. Taking into account the model directions
of activities of the city housing manager in the field of CSR activities, it can be concluded that
the undertaken activity affects the life satisfaction of its employees.

An important aspect is measuring the impact of CSR activities on stakeholders. Since the
implementation of the CSR concept can take place in various ways, its measurement causes
many problems. Difficulties related to measuring CSR result mainly from the fact that the
effects/benefits related to the implementation of the concept of corporate social responsibility
are largely based on intangible values that are difficult to quantify. Tools for measuring
effectiveness in this area are still in the development phase (Lulewicz-Sas, 2015). Examples of
measures of the city housing manager's activities are shown in Figure 3.

Social responsibility

- Local communit
>0 y measures of CSR
=20 o
S o i activities
) actions )

I -
r= e Employees results of activities ~———— results of the city.
= 5 ~. - achieved h0L_JS|_n_g manager's
= A & activities
S 3 Natural environment ~~
o2 “a active participation in conferences, scientific

workshops, determining the level of trust, reducing
the number of accidents at work, eliminating

pathological behavior in the workplace, average
number of days of absence from work due to
iliness per employee, average number of sick
leaves per employee, number of women per
managerial positions, number of disabled people
employed, assessment of job satisfaction,
adjustment of employment policy to WLB policy,
level of employee satisfaction with work
performed

Figure 3. Measures of the city
housing manager's CSR activities towards employees.

Source: own study.
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The task facing the city housing manager is to develop a comprehensive set of tools to
measure the implemented CSR activities. Developing a comprehensive and universal CSR
measurement method requires the involvement of both the city housing manager and CSR
experts. Consultation with various stakeholders such as employees, suppliers, customers,
the local community and non-governmental organizations can contribute to the development of
a method that is reliable, credible and takes into account a variety of perspectives.

Summary

Based on the presented considerations, both theoretical and empirical, it can be concluded
that internal CSR activities carried out by the city housing manager have a significant impact
on the life satisfaction of its employees. Internal CSR for a city housing manager includes
a range of practices and initiatives aimed at improving working conditions, job satisfaction and
the overall well-being of employees. The conclusion is that internal CSR and attention to
employee well-being are crucial to the life satisfaction of employees of an city housing
manager. The considerations presented in the study filled the assumed research gap, identifying
employees' expectations, indicating the relationships that arose between CSR activities and the
workplace, and determining the measures for implementing CSR activities towards the
employees of the city housing manager. The recommendation for the city housing manager is
to take actions aimed at developing procedures and methods to assess the actions taken in the
field of social responsibility. On the other hand, it will allow for comparison of activities carried
out so far.

References

1. Bak, 1., Zioto, M., Cheba, K., Spoz, A. (2022). Environmental, social and governance
factors in companies’ business models and the motives of incorporated them in the core
business. Journal of Business Economics and Management, 23(4), DOI:
https://doi.org/10.3846/jbem.2022.16207

2. Banerjee, S., Wathieu, L. (2017). Corporate social responsibility and product quality:
Complements or substitutes? International Journal of Research in Marketing, Vol. 34,
Iss. 3, pp. 734-745, https://doi.org/10.1016/j.ijresmar.2017.06.006

3. Bernatt, M. (2010). CSR — przedsigbiorca i jego pracownicy. Wartosci konstytucyjne jako
inspiracja dla budowania poprawnych relacji z pracownikami w czasie kryzysu. Warszawa:
Forum Odpowiedzialnego Biznesu.



The role of internal CSR... 479

10.

11.

12.

13.

14.

15.

Choong-Ki, L., Hak-Jun, S., Hye-Mi, L., Seoki, L., Jason, B. (2013). The impact of CSR
on casino employees’ organizational trust, job satisfaction, and customer orientation:
An empirical examination of responsible gambling strategies. International Journal of
Hospitality Management, Vol. 33, pp. 406-415, https://doi.org/10.1016/j.ijhm.2012.10.011
Ciepiela, M. (2014). Wptyw interesariuszy na zarzadzanie przedsigbiorstwem. Rynek —
Spolteczenstwo — Kultura, no. 3(11), pp. 22-29.

Costa, R., Menichini, T. (2013). A multidimensional approach for CSR assessment:
The importance of the stakeholder perception. Expert Systems with Applications, Vol. 40,
Iss. 1, pp. 150-161, https://doi.org/10.1016/j.eswa.2012.07.028

De Roeck, K., EI Akremi, A., Swaen, V. (2016). Consistency matters! How and when does
corporate social responsibility affect employees’ organizational identification? Journal of
Management Studies, 53(7), https://doi.org/10.1111/joms.12216

Downar, W., Niedzielski, P. (2006). Zarzadzanie interesariuszami jako instrument
wspomagajacy realizacje projektow gospodarczych w  transporcie. Zeszyt Naukowy
Uniwersytetu Szczecinskiego. Szczecin: Uniwersytet Szczecinski.

Duthler, G., Ganga, Dhanesh, S. (2018). The role of corporate social responsibility (CSR)
and internal CSR communication in predicting employee engagement: Perspectives from
the United Arab Emirates (UAE). Public Relations Review, Vol. 44, Iss. 4, pp. 453-432,
https://doi.org/10.1016/j.pubrev.2018.04.001

El Akremi, A., Gond, J.P., Swaen, V., De Roeck, K., Igalens, J. (2018). How Do Employees
Perceive Corporate Responsibility? Development and Validation of a Multidimensional
Corporate  Stakeholder Responsibility Scale. Journal of Management, 44(2),
https://doi.org/10.1177/0149206315569311

Farooqg, O., Rupp, D.E., Farooq, M. (2017). The multiple pathways through which internal
and external corporate social responsibility influence organizational identification and
multifoci outcomes: The moderating role of cultural and social orientations. Academy of
Management Journal, 60(3), pp. 954-985, DOI:10.5465/amj.2014.0849

Freeman, R.E., Moutchnik, A. (2013). Stakeholder management and CSR: questions and
answers. Umwelt Wirtschafts Forum, 21(1). Springer Verlag, pp. 5-9,
DOI:10.1007/s00550-013-0266-3

Golob, U., Podnar, K. (2021). Corporate marketing and the role of internal CSR in
employees’ life satisfaction: Exploring the relationship between work and non-work
domains.  Journal of  Business Research. Vol. 131, pp. 664-672,
https://doi.org/10.1016/j.jbusres.2021.01.048

Hericher, Bridoux F., Raineri, N. (2023). I feel morally elevated by my organization’s CSR,
so | contribute to it. Journal of Business Research, Vol. 169, https://doi.org/10.1016/
J.jbusres.2023.114282

Hernandez, R., Gomez, S. (2023). Sustainable Supply Chain Management Practices:
A Comparative Study of European and North American Firms. J. Sustain. Dev., 36,



480 K. Olejniczak-Szuster

pp. 214-249.

16. Idowu, S.O., Dragu, I.M., Tiron-Tudor, A., Farcas, T.V. (2016). From CSR and
sustainability to integrated reporting. International Journal of Social Entrepreneurship and
Innovation, 4. DOI:10.1504/1JSEI.2016.076687

17. Kabus, J., Dziadkiewicz, M. (2022). Residents’ Attitudes and Social Innovation
Management in the Example of a Municipal Property Manager. Energies, 15(16),
https://doi.org/10.3390/en15165812

18. Kalinowska, A. (2012). Warto$¢ dla pracownikow w koncepcji CSR. Zeszyty Naukowe
Uniwersytetu Szczecinskiego, no. 736. Finanse, Rynki Finansowe, Ubezpieczenia, no. 55.

19. Kolk, A. (2016). The social responsibility of international business: From ethics and the
environment to CSR and sustainable development. Journal of World Business, 51(1),
pp. 23-34, https://doi.org/10.1016/.jwb.2015.08.010

20. Krok, E. (2016). Wptyw dochodow i pracy na poziom zadowolenia z zycia. Optimum.
Studia Ekonomiczne, 3(81).

21. Lis, B. (2012). The Relevance of Corporate Social Responsibility for a Sustainable Human
Resource Management: An Analysis of Organizational Attractiveness as a Determinant in
Employees’ Selection of a (Potential) Employer. Management Revue, 23(3), DOI
10.1688/1861-9908_mrev_2012_03

22. Loor-Zambrano, H.Y ., Santos-Roldan, L., Palacios-Florencio, B. (2022). Relationship CSR
and employee commitment: Mediating effects of internal motivation and trust.
European Research on Management and Business Economics, Vol. 28, Iss. 2,
https://doi.org/10.1016/j.iedeen.2021.100185

23. Lulewicz-Sas, A. (2015). Pomiar i ocena spotecznie odpowiedzialnej dziatalnosci
przedsigbiorstw — wyniki badan. Prace Naukowe Uniwersytetu Ekonomicznego we
Wroctawiu, No. 378.

24. May, D.R., Chang, Y.K., Shao, R. (2015). Does ethical membership matter? Moral
identification and its organizational implications. Journal of Applied Psychology, 100(3),
pp. 681-694. https://doi.org/10.1037/a0038344

25. Nawrocki, T.L., Szwajca, D. (2021). A Multidimensional Comparative Analysis of
Involvement in CSR Activities of Energy Companies in the Context of Sustainable
Development Challenges: Evidence from Poland. Energie, 14(15),
https://doi.org/10.3390/en14154592

26. Nnadi, M., Mutyaba, P.E. (2023). The moderating effect of corporate sustainability
attributes of products on the financial performance of firms. Reference Module in Social
Sciences, 15(16), DOI:10.1016/B978-0-44-313776-1.00104-5

27. Olejniczak-Szuster, K. (2021). Przedsi¢biorca spotecznie odpowiedzialny: motywy
strategie dziatania w dobie pandemii COVID-19. Czestochowa: Wydawnictwo Politechniki
Czestochowskie;j.

28. Olejniczak-Szuster, K., Dziadkiewicz, M. (2002). The perception of the municipal housing



The role of internal CSR... 481

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

manager’s CSR activities in the context of its stakeholders. Zeszyty Naukowe. Organizacja
i Zarzqdzanie, Politechnika Slgska, 160, pp. 487-498.

Pham, N.T., Tuan, T.H., Le, T.D. et al. (2023). Socially responsible human resources
management and employee retention: The roles of shared value, relationship satisfaction,
and servant leadership. Journal of Cleaner Production, Vol. 414,
DOI:10.1016/j.jclepro.2023.137704

Rosati, F., Costa, R., Calabrese, A., Pedersen, E.R. (2018). Employee attitudes towards
corporate social responsibility: a study on gender, age and educational level differences.
Corporate  Social Responsibility and Environmental Management, 26(5).
https://doi.org/10.1002/csr.1640

Scheidler, S., Edinger-Schons, L.M., Spanjol, J. et al. (2019). Scrooge posing as Mother
Teresa: How hypocritical social responsibility strategies hurt employees and firms.
Journal of Business Ethics, 157(2), https://doi.org/10.1007/s10551-018-3788-3

Stoian, C., Zaharia, R.M. (2012). CSR development in post-communist economies:
employees' expectations regarding corporate socially responsible behaviour — the case of
Romania.  Business Ethics, the Environment and Responsibility, 21(4),
DOI:10.1111/beer.12000

Strategia Spolecznej Odpowiedzialnosci Biznesu ZGM TBS Czestochowa. https://csr.zgm-
tbs.czest.pl/jakosc-i-komfort-zycia

Supanti, D., Butcher, K. (2019). Is corporate social responsibility (CSR) participation the
pathway to foster meaningful work and helping behavior for millennials? International
Journal of Hospitality Management, Vol. 77, https://doi.org/10.1016/j.ijhm.2018.06.001
Sypniewska, B.A. (2017). Rola satysfakcji z pracy w ksztaltowaniu relacji z wewnetrznymi
interesariuszami. Wyzsza Szkota Finansow i Zarzadzania w Warszawie, 26.

Thompson, L., Jakeman, M., Johansson, C. (2020). Managing Corporate Sustainability:
Role of Managers in Implementing Strategies. Journal of Business Ethics,165.

Wicks, A.C., Gilbert, D.R., Freeman, R.E. (1994). A Feminist Reinterpretation of the
Stakeholder Concept. Business Ethics Quarterly, 4(4), 475-497.

Yadav, R.S., Dash, S.S., Chakraborty, S., Kumar, M. (2018). Perceived CSR and corporate
reputation: The mediating role of employee trust. The Journal for Decision Makers, 43(3),
https://doi.org/10.1177/025609091879482

Yeunjae, L., Weiting, T. (2020). Employees as information influencers of organization’s
CSR practices: The impacts of employee words on public perceptions of CSR. Public
Relations Review, Vol. 46, Iss. 1, https://doi.org/10.1016/j.pubrev.2020.101887

YingXia, Li, Chih-Hung, C. (2023). The impact of employee-perceived CSR on
organizational citizenship behavior evidence from China. Asia Pacific Management
Review, Vol. 28, Iss. 4, https://doi.org/10.1016/j.apmrv.2023.02.003

Zalewska, A. (2002). System wartosciowania a zadowolenie z zycia pracownikow
W nowym miejscu pracy. Przeglqgd Psychologiczny, 45(2).



